
 

Date: March 18, 2022   Communications Communique 2021-2021/4 

Dear Sisters in the League and Father David: 
 
This weekend is officially the beginning of Spring and not only are we seeing blossoms and daffodils, but 
we are also seeing the smile on people’s faces as we slowly remove our masks. It is those smiles that I 
have missed the most! Here are a few items to share with your members. 
 
1. Communicator – Spring 2022 Edition 

Thank you to those who sent me articles for the upcoming Spring edition of our provincial newsletter, 
Communicator, with the theme, Alleluia! He is Risen. It will be published just before Easter. If you 
missed sending me your story, pleased do it now and I will try to incorporate it. Photos are welcome! 

 
ACTION: Please send stories, articles, and photos to comm@bcyukoncwl.com. 

 
2. National Website Survey 

National is asking for our opinion on the use of the cwl.ca website. Do take the opportunity to let them 
know what you like or do not like about using the website and how it can be improved. The survey is 
available at surveymonkey.com/r/CWL-Website-Survey. 
  
 ACTION: Please share this link with members and encourage them to participate in the survey. 
 
3. Social Media Manager 

When we couldn’t meet in person during the pandemic restrictions, we became more familiar with 
connecting virtually through Zoom, FaceTime, Facebook, Instagram, and Twitter to keep in touch with 
family and friends. As the League continues to spread the use of social media, the national office is 
looking for a social media manager. Here is the ad for the position as posted on the cwl.ca website: 
 
The Catholic Women’s League of Canada is seeking a social media manager. The person in this voluntary role will be 
entrusted with monitoring, executing, and maintaining information and marketing campaigns for the League across 
several social media platforms. 

 
The social media manager will be required to work with the national chairperson of communications and national 
office to ensure important and relevant information regarding the League is up to date on the website and social 
media. The position will also require new content to be posted to social media on a regular basis. Time 
commitment is approximately up to two hours per day. 

In-depth knowledge of computer skills and posting to the different social media platforms is required. In addition, 
an understanding of social media analytics and performance is an asset. Interested in becoming the social media 
manager for The Catholic Women’s League of Canada? Contact national office at info@cwl.ca. 



 

ACTION: If you are interested in this position, or know of someone who would be, please share the 
opportunity with them. 

4. Provincial Website 
Now that we’re meeting again, let’s showcase our activities so that others will see what our councils are 
doing for the parish and community. I will be updating our Events page on the provincial website but 
need your help! 

 
ACTION: Please send me photos and short articles about what’s happening in your council or diocese.  

 
5. Marketing Membership 

Marketing and promotion can create awareness, but to get a result, it needs a ‘sale’ – a personal contact. 
For the past two years, the videos, social media posts and commercials have helped to promote our 
League. Now that we can have in-person meetings again, we need to close the sale and grow our 
membership.  

 
ACTION: Go to the To Inspire page on our cwl.ca website, download the videos and show them at 
a council meeting, after Mass or a special ‘Meet your CWL’ event. Or create your own video to 
show what makes your council so great. Then follow it up with a personal invitation. 
 

Thank you for all you do for our League and our church. Please keep spreading the Word and pray for 
peace in our world, especially in Ukraine. 
 
Blessings, 
Christa  
 


